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ADVERTISING AND ONLINE PROMOTION
Paper : MIMC-201 TP
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Time : Three Hours] [Maximum Marks : 100

The candidates shall limit their answers precisely within the
answer-book (40 pages) issued to them and no supplementary/
continuation sheet will be issued.
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Note : Question Paper is divided in three Parts. All questions are
compulsory.
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PART-A
( wrT-37)
1. Attempt all in 50 words maximum :
it w Ffumaw 50 = # wifw
(a) Branding.
Fte
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(®) AIDA.
TR u

(c) Appeals.
Frdten|

(d) USP.
EACR A

(¢) Design and layout.

fesmg 3l demee
@ CPA
LiRiA A
(g CPC.
i
(h) IAB.
- Imud
@ CPD.
W
() Marketing Mix. (10x2=20)
faqor frgromi

PART-B

(wr-w)
Note : This section is having 5 sections. Attempt one out of two
question from each section in 100-150 words maximum.

MNe ;3@ 9 A 5 @ve ¢ vF wE ¥ Ry ™ 2 v
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SECTION-I
(@us-1)
2. Explain the functions of advertising.

fam & =@l # = S

3. Explain the term Media Mix.
Hifer fiswr | w1 = =Y

SECTION-11
(Qvs-11)
4. What are the elements of ad Copy?

foam it ® T w82

S. Discuss the concept of ad appeals.
faarm aAdie 1 sEuRon %1 fREw S

- SECTION-III
(wus-111)
6. Explain the process of post testing.

IW-vdeer 1 wiEw w1 = s

7. Discuss the importance of research in advertising.

foam & viv % wew w1 fadw &1
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SECTION-IV
(Tux-1v)
8. What do you understand by dynamic ads?

et faamas @ &9 = wEga $?

9. Discuss the concept of audience research in advertising.
foa § el @ ogEYE W sEyRon # &
Hifog|

SECTION-V
(wus-v)
10. Discuss the concept of button ads.

weq faqama =Y s@unen &+t fag=r &ifsw

11. Discuss the importance of mobile ads. (5x4=20)
Hage famot @ wea w1 fadem w1l

PART-C

(\TT-W)
Note : This section is having 5 sections. Attempt one out of
two question from each section in 100-150 words

maximum.

MNe 7@ 9 A 5 @ ¥ v @ ® fky M 2 vl
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16.

17.

18'

SECTION-III
(Tus-111)
Explain the concept and characteristics of media strategy
and also discuss its developing process with the help of an
example.

e wrify ® Ty IR et 11 = w1
AR ITEw F TEEA B WY e faemraie wfea
# Ot faEuw w1

Discuss the role and types of ad agencies. Also discuss
evaluating techniques used for ad agency.
fmm wifgd #1 g sk yeR #® feEem
Fifog o &t ® fg s # SR el
qeaiET aetel w1 ot fEen WX

SECTION-1IV

(TUs-1v)
Explain the concept and characteristics of online
platforms in detail, also discuss its importance in brand
positioning.
A WeeH ® Ty SR favvaet #1 fawn
¥ = wive, wis fefd § = wew &t W@t
g =
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19.

20.

21.

Describe tracking in online advertising.

e fommR § T W wwEmwl

SECTION-V

(Tvs-v)
What is meant by Consumer perception? Why do you think
it is necessary to study critically explain this in view of
mobile advertising?
IusiiF sgft &1 @ Afvyr 32 omw AW w W
¥ 5 e o amavEs €, Hame R ® wm
A @t g P ACES AT Bl

Explain the concept of Ad network and ad servers in detail

also discuss importance of self- serve advertising platforms.

forare Seas IR fam weRk #1 sraumon w1 AR
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4t fadem w1 (5%12=60)
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